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Elements of style and graphic standards

iCONN.org - Connecticut’s re-search engine
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Verbal/Written Name:

When referring to “iCONN” in copy for print or broadcast, the formal descriptor is as follows —
Verbal: “iCONN.(dot)org - Connecticut’s research engine.”
Written: iCONN.org - Connecticut’s re-search engine.
or iCONN._.org - Connecticut’s re-search engine. (underline only if “Bold” is not an option)
Please note that the “i” is always presented in the lowercase version and that CONN is all capital to
convey a long-standing abbreviation for the State of Connecticut (UCONN), and to differentiate

between the classically spelt “icon”.

version

OIg (PMS 369

or black)

Tag Line:
The approved tagline (as of |11/06) for iCONN is as follows — “Connecticut’s re-search engine.”
(note - ‘re’ should be bolded [preferred] or underlined AND a hyphen added to set-off this qualifier.)

Graphic Standards

COLOR: CONN branding is two color - Black and Pantone 369 (Lime Green).Variations on this green
are acceptable, ONLY WITH APPROVAL of a representative from the iCONN management team. It is
anticipated that exact Pantone matches are not always possible, but this logo is distinctively NOT a
classic green, such as the tone of grass and variations that are that great a shift, will not be accepted. In
situations where the logo can not be reproduced in the approved two colors, a grey-scale or black
version of the logo should be engaged.

FONT:All iCONN logos are prepared in vector, outline fonts, therefore not requiring any manipulation
of the font. In the event the font is needed, the family used is a standard ITC font, called “Castle”. The
logo should NOT BE RESET under any circumstances, for careful consideration to kerning and align-
ment exist in the original logo.

APPLICATION OF THEME:The ‘swoosh’ element of the logo lends itself nicely to an element of
design, and design professionals are encouraged to reinforce this revised brand (7/06) by effective use
of the positive/negative space the swoosh can create. See reverse side of this sheet for sample ads in
use/development.

Protected under © 2006, Miranda Creative, Inc.,
While ® pending via the Secretary of State’s Office, State of Connecticut

Please call 860.887.6882 x 509 (maria@mirandacreative.com) with any questions regarding Q MIRANDA CREATIVE
application of graphic standards or electronic version of the iCONN logo.

- J




p
Samples of live ads/Graphic interface

iCONN - Connecticut’s research engine

Available 24/7 ¢ Fast e Trustworthy

the most useful
tool for
Back-to-School
and it's not

in her
bookbag...

[connecticut's (@®search engine

COMNML.ors

e Quality online information

e Grade-appropriate magazine
& journal articles

e The Hartford Courant, The New York
Times, The Wall Street Journal, and more

e Photos from the Associated Press Photo Archive

e Learning activities for teachers

o Professional Collection: Journals for educators

e Search 400 plus Connecticut library catalogs (“reQuest”)

Go to

Trustworthy ¢ Fast ¢ Free ¢ 24/7

More...
than a
search
engine

Administered by the Connecticut State Library in

[connecticut's @ scarch engine

COMMLows

.. it's a
research
engine.

Enter Your Connecticut Library Card Number: [ N R RN

2, quality online resources in a kid-safe environment

icles from magazines, journals, newswire services,
1 more

nspaper articles from the Hartford Courant,

w York Times, Wall Street Journal, and more

alth and Business resources

1ealogical information from HeritageQuest and the
tford Courant (1764-1922)

stographs from the Associated Press Archive

Juest - Connecticut's statewide library catalog

[] Remember my card number on this computer. G
CT Residents: Don't have a library card? (TRY THIS! @

Articles - from magazines,
journals, newswire services . . .

Newspapers ~Hartford Courant,
New York Times . ...

Health and Science - including
consumer and alternative health . . .

[ connecticut's @ search engine

COMNMLows

Business - including company
information, Wall Street Journal . . .
History and Genealogy - HeritageQuest,
Hartford Courant-Historical . . .

Photographs - Associated Press Archive.

Go to www.iconn.org

iInformel - articles in Spanish.
reQuest - the statewide library catalog.

... and much more!

Trustworthy « Kid Safe « Free « 24/7

Search reQuest - the Statewide Library Catalog 5]
Best viewed with Internet Explorer 5.5 (or higher), Netscape 6.2 (or higher) ... More Browser Help

A service of the Connecticut State Library and your local library in partnership with the Department of Higher Education.
Authorized and funded by the Connecticut State Legislature.

Use your public library card number to connect.
Need help? Contact your local library.

nistered by the Connecticut State Library in conjunction with the Department of Higher Education. Authorized and funded by the Connecticut State Legislature.

Protected under © 2006, Miranda Creative, Inc.,

While ® pending via the Secretary of State’s Office, State of Connecticut

Please call 860.887.6882 x 509 (maria@mirandacreative.com) with any questions regarding
application of graphic standards or electronic version of the iCONN logo.
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